JUGO

Event Insights

Insights is where you see how your event is performing. This is great for both pre event and for during a live event. Understanding how your

event is performing is real time is of course important, regardless of whether the event is in the future, live right now or even in the past.

Let’ s take a look at Event Insights in a little more detail.
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N Insights

Overview
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and then select the first option Overview. You should now see a screen similar to the below
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Filter: Pre Event

Event Duration

o3m last event

4h30m

Chat Messages

+430 from last event

» 45 -

Avg. Attention

+4.2% from last event

92% -

Full Event

Average Attendees

+8 from last event

100 -

Chatters

-12 from last event

s 29 -

Avg. Attendance Time

+1.2% from last event

96% -

Session 1

Session 2

Unique Attendees

-8 from last event

100 -

Average Sentiment

Improved from last event

i

@ Positive

Questions Asked

-18 from last event

®2 -

Attendees Dropped

+4 from last event

290 -

Average Engagement

22 from last event

MO -

You will notice the filter at the top that allows you to choose various options, these may change dependent on whether the event

Is in the future, live right now or in the past
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Filter: Pre Event

Event Duration

o3m last event

& 4h30m

Chat Messages

+430 from last event

v 45 -

Avg. Attention

+4.2% from last event

92% -

Full Event Session 1

Average Attendees

+8 from last event

100 -

Chatters

-12 from last event

¢ 29 -

Avg. Attendance Time

+1.2% from last event

96% -

Session 2

Unique Attendees

-8 from last event

100 -

Average Sentiment

Improved from last event

F

& Positive

Questions Asked

-18 from last event

if you scroll down the page you will see additional options where you can drill into the data further .
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Ok lets click on the Chat Insights from the drop down menu.

Sentiment
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v~ The Chatters

Talked most in the chat

Attendees Dropped

+4 from last event

Average Engagement

22 from last event

MmO -

& Positive sentiment for this event
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Quickly see the latest Chat Trends in real time

Filter: Pre Event Full Event Session 1 Session 2

Chat Trends

or access the chat transcript in real time

Chat Transcript

U I ZUPITI , JUstr }armeln AousLorn, we ve 1ida a propielri. vwwe ve 1dd d ViAIN b BbUS UNUERVULI.
01:20pm @& Simon Oldman: Roger. MAIN B UNDERVOLT.
01:21pm ‘ Mikael Allison: Okay, stand by, 13. We're looking at it.

01:217pm . Mira Kabuika: Okay. Right now, Houston, the voltage is - is looking good. And we had a pretty large bang
associated with the CAUTION AND WARNING there. And as | recall, MAIN B was the one that had had an
amp spike on it once before.

01:2Tpm a Simon Oldman: Roger, Fred.
01:21pm g Bryn Richards: In the interim here, we're starting to go ahead and button up the tunnel again.
01:21pm @R Dan Whiteley: Roger.

01:23pm . Raed Abbas: Yes. That jolt must have rocked the sensor on - see now - 0" QUANTITY 2. It - was oscillating
down around 20 to 60 percent. Now it's full- scale high again.

01:23pm ‘ Mikael Allison: Roger.

01:23pm . Mira Kabuika: And, Houston, we had a RESTART on our computer and we had a PGNCS light and the
RESTART RESET.

01:23pm & Raed Abbas: Roger. RESTART and a PGNCS light. RESET on a PGNCS, RESET - -

m
01:00pm 01:10pm 01:20pm 01:30pm 01:40pm 01:50pm 02:00pm




Lastly select Q&A and Poll from the Insights menu and you can access all the Polls and Questions from your event

Popular Questions

* Upvotes

243

100

100

99

53

42

30

23

12

11

More Help with insights coming soon.

Downvotes

11

=

15

25

Question

What's the 3-minute pitch for the new product?

In which departments are we going to invest more?

What are the biggest challenges we are facing in our industry?

How accurate are our sales pipeline forecasts?

How are we keeping our company customer-focused and not sales-driven?

Can we disrupt the market with a new pricing model?

What is the one thing you could do without in your job?

Should we invest more in developing new products rather than marketing?

What is your vision of our company in 5 years’ time?

What will be the post-COVID-19 impact on our company and industry?
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Haylie Dokidis

Paityn Culhane



